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PARTNERSHIP: 
OUR PIECE

Food Bank

Ĕ Safe food 

Ĕ Stability to support members 

Ĕ Public affiliation (Member stickers, FAL, etc.).

Ĕ Beyond food ð free programs (HH, CR), trainings, conference, 

coaching and support

Ĕ Keep costs minimal (SM, deliveries, shopping area, recertification)

Ĕ Excellent customer service

Ĕ Communicative

Ĕ Timely and responsive to both our partners and the community



PARTNERSHIP: 
YOUR PIECE

Members

ĔStable ð member programs can fund, 

source, & maintain their own programs, as 

stated in our Basic Agreement

ĔGood stewardship of food resources 

ĔSafe food practices

ĔExcellent customer service to guests ð all 

are welcome & no one is turned away

ĔCommunicative to Food Bank

ĔParticipatory in membership



TOPICS

DONOR ENGAGEMENT

GOAL SETTING

PEER TO PEER BEST 

PRACTICES



DONOR ENGAGEMENT

ÅDetermine the message that will tell your 

agencyõs story (ex: Nobodyõs Just Hungryé)  

and use it as a springboard for how you will 

communicate and engage donors.

ÅSuccessful fundraising is not about YOU. 

ÅTurn the camera lens on the donor and give 

them the spotlight!  



DONOR 
ENGAGEMENT:

 
IDENTIFY

ĔWho will you ask to 

donate and support 

your program? 



DONOR 
ENGAGEMENT:

 
CULTIVATE

ĔHow can you engage with 

donors in meaningful ways? 
 

ĔHave you invited them to 

tour your program or to 

come and enjoy  lunch at 

your meal site? 

ĔDo you offer volunteer 

opportunities for donors?



DONOR 
ENGAGEMENT:

 
SOLICIT

ĔBe specific in your requests.  

Know what you are asking 

for and why.  

ĔTell the donors how their 

donation will impact your 

food program.


